()

A White Paper Exploring the Relationship between Brand Equity and
Visibility in Google Search

February 28, 2012

In the past two years, Google updates have caused some to complain

that the market -leading search engine favors content from large brands

over small businesses. Proponents of this argument have offered limited

keyword data that seems to show content from p rominent brands

appearing on the first page suddenly sometime in 2009. In response, one

of Googlebs top engineers has gone on record

at |l east within the search ranking team, we
brands. We think about words like trust, authority, reputation, PageRank,
high quality.o6 In spite of this, the rumors

brands in its search results.

Taken to its logical conclusion, if Google favors large brands the biggest

brands on the planet should  have the largest share of voice in Google
organic search. Also, the sites with the most visibility in organic search

should be large brands, because the argument is that Google wants large
brands to succeed at the expense of smaller brands. When we examin ed
the natural search visibility of the top global brands of 2011 in early 2012,

we found something else entirely.

To study thiswe lookedat | nt er brandds Top Grepprbaad Br ands
pulled the organic data from SEMRushfor each global brand. SEMRush is

a large database of search engine rankings and traffic for over 42 million

domains a nd 80 million keywords. They publish a rank for each domain

thatds based on the number of visitors comjin
the natural search results. Given that this metric involves the strength of a

domain, rather than just individual keywords , we feel i1itds a better
of natural search visibility.
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http://www.interbrand.com/en/best-global-brands/best-global-brands-2008/best-global-brands-2011.aspx
http://www.semrush.com/

media /\
N

The data was pulled from SEMRush on January 10, 2012 for 100 domains
associated with each of the top 100 global brands in Google US.

We then looked at the  top 100 sites according to SEMRush to see if any of
the domains were large brands, Fortune 500 companies, enterprise
businesses, or companies who invested heavily in Google AdWords. To
determine enterprise businesses and small businesses, w e used the US
standard of less than 250 employees for a small business and less than 500
for a midsize business, and took the employee count from public

company pages on Linkedin.

Only 9 of the top 100 brands werdomansso | iste
(9% of total): Yahoo! (#3), Google (#4), Amazon.com (#5), Apple (#8),

eBay (#11), Microsoft (#16), Disney (#45), Adobe (#74) and MTV (#87).

Only 36 of the top 100 brands were within the first 1000 domains of

SEMRushés ranked |l ist (3% of total).

The range for the rank of the top 100 global brands was #3 for Yahoo! to
#251,000 for Nescafe.

The average SEMRush rank for the worldoés top
median of 1,900.

The worl ddés top brand, Coca Col a, fared wors
it, with a rank of 3,800. And Coca Cola has employed a full -time SEO
agency for years.

Looking at the results by sector, beverages fared the worst in terms of
natural search visibility, followed by Alcohol, FMCG and Financial Services.
The big winners are Intern et Services companies like Yahoo!, Google,
Amazon and eBay, who have an average SEMRush Rank of 6, followed by
Computer Software and Electronics. 14 Electronics companies made the
list, with an average rank of 800.


http://www.semrush.com/info/rank.html
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Sector -+ Average of SEMRush Rank
Beverages 76,675
Alcohol 39,700
FMCG 38,900
Financial Services 17,820
Luxury 7,886
Energy® 5,700
Business Services 2,557
Diversified 2,340
Apparel 1,729
Sporting Goods 1,240
Media 1,144
Automotive 1,136
Restaurants 898
Electronics 800
Home Furnishings® 259
Transportation® 176
Computer Software 45
Internet Services 6

*indicates sectors with only one listi

brands list

61% of top 100 SEMRush domains are not companies in the Fortune 500.

at stud? iy COnductero s t
which found that more than half of the Fortune 500 companies were

bidding on keywords because they have no natural search visibility for

This is

similar t o a

those keywords organically.

91% of top domains are not top 100 global brands

89% are not associated with the top 10 AdWords advertisers, and 30% of
6t even buy AdWords

them don

In terms of business classification by employee size, more than half (54%)

usi nesses listofthe nodt visibie ddnaiMdiu s h 6 s
Google natural search are large (between 500 and 1000 employees) or

enterprise businesses (more than 1000 employees by US standards).

of the Db
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http://www.conductor.com/resource-center/research/natural-search-trends-fortune-500-q4-2009
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39% of the top 100 domains according to SEMRush are SMBs (Small to
Midsize Businesses), and 4% of the total had fewer than 10 employees.

Count of Domain

Top 100 SEMRush Domains by Business
Type

Business Type A

M Enterprise Business
M Large Business

M Micro Business

W Mid Size Business
m Small Business

® Unknown

Wikipedia is the top result in the list, with 3x the organic traffic of the

number 2 listing, Facebook. Wikipedia also appears for more keywords

than any other site on the Internet. Wikipedia is operat ed by a non -profit
called Wikimedia with 80 employees and $24.7 million in revenue ($6

million minus costs) for 2011. To put this in perspective, the #500 company

on the Fortune 500 had revenues 177 times larger than Wikimedia

Foundation in 2011. 80 employ ees by US standards constitute a small
business. Wikipedia is not a big business, nor is it a big brand by the
standards of those who measure top global brands.
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Estimated C Ads Traffic
SEMRush Ranfll Domain B Brand B Sector ults [ SE Traffic B Natural Traff L BAds T B price ™l
3 yahoo.com Yahoo! Internet Services 10,008,802 177,797,030 $141,007,172 $901,407|

4 google.com Google Internet Services 277,000,000 2,504,989 159,117,248 $109,949,188 $3,869,089)

s amazon.com A Internet Services 5,000,000 12,325,575 133,346,282 $118,573,878 $671,553|

s apple.com Apple. Electronics 13,600,000 1,456,112 93,864,525 51,319,995 51,453,231

13 ebay.com eBay Internet Services 151,000,000 4,547,404 37,871,387 518,024,068 51,776,607

16 microsoft.com Microsoft Computer Software 4,090,000 1,386,258 29,897,691 545,774,727 $1,175,793]

15 disney.go.com ‘Walt Disney Media 368,000 191,394 13,114,036 $10,931,134 $180,491

7 adobe.com Adobe. Computer Software 5,000,000 296,124 8,395,934 7,002,286 53,990 $294,622

&7 mtv.com [ Media 4,090,000 276,244 7,311,005 3,886,181 1,893 $5,226|
11 hp.com Hewlett-Packard__Electronics 301,000 436,426 5,999,000 7,826,000 133,701 $915,000)
124 blackberry.com Blackberry Electronics 6,120,000 184,881 5,520,000 5,380,000 $317,000)
153 dell.com Dell Electronics 5,000,000 262,614 4,347,000 5,778,000 $827,000|
17 ups.com United Parcel Service T 40,500 24,181 3,968,000 1,236,000 540,000
. Samsung Electronics 9,140,000 145,557 3,603,000 54,673,000 $410,000|
a1 oracle.com Oracle Business Services 673,000 338,588 3,088,000 6,039,000 $226,000|
2 gap.com Gap Apparel 2,240,000 48,907 2,993,000 1,123,000 $12,000
255 ford.com Ford Automotive 4,090,000 60,583 2,883,000 5,086,000 $765,000|
259 ikea.com Tkea Home Furnishings 20,400,000 74,060 2,836,000 1,821,000 51,800)
250 nike.com Nike Sporting Goods 5,000,000 38,208 2,682,000 5$943,000 560,000
258 nintendo.com Nintendo Electronics 1,220,000 60,470 2,519,000 2,004,000 $55,000
312 honda.com Honda A it 4,090,000 49,043 2,430,000 2,798,000 87,805 $515,000)
329 toyota.com Toyota i 4,090,000 74,355 2,300,000 54,311,000 61,091 $509,000|
349 sony.com Sony. Electronics 4,090,000 154,646 2,201,000 1,664,000 96,814 $358,000|
380 ameri om i i 3,350,000 20,423 2,025,000 1,548,000 $528,000|
200 canon.com Canon Electronics 2,740,000 92,238 1,911,000 1,469,000 $184,000|
25 cisco.com Cisco Business Services 673,000 207,009 1,779,000 5,781,000 $264,000|
a3 pizzahut.com Pizza Hut 4,090,000 26,389 1,679,000 554,000 540,000|
467 htc.com HTC Electronics 3,350,000 55,662 1,664,000 $2,336,000 $169,000|
500 nissanusa.com Nissan Automotive 2,740,000 24,295 1,571,000 $2,361,000 $284,000|
18 ibm.com 18M Business Services 673,000 224,540 1,280,000 $3,800,000 $613,000|
630 mcdonald McDonald's 2,740,000 16,063 1,262,000 5401,000 5937
33 hm.com H&M Apparel 7,480,000 8,183 1,243,000 5$349,000 0
&3 intel.com Intel Electronics 1,220,000 99,778 1,156,000 $1,838,000 $134,000|
702 starbucks.com Starbucks 1,830,000 21,117 1,132,000 $831,000 $29,000|
314 vw.com w Automotive 1,830,000 19,586 989,000 $1,972,000 $284,000
16 hyundai Hyundai Automotive 3,350,000 10,898 987,000 $2,021,000 $443,000|
1100 audiusa.com Audi Automotive 3,350,000 10,899 754,000 $1,195,000 5153,000|
1100 tiffany.com Tiffany and Co Luxury 201,000 16,213 766,000 5680,000 $201,000|
1200 harley-davidson.com Harley Davidson___ Automotive 1,220,000 27,353 677,000 5402,000 525,000
1200 panasonic.com Panasonic Electronics 1,500,000 56,077 701,000 $901,000 $178,000|
1300 jpmorgan.com 1.P.Morgan inancial Servi 201,000 8,888 650,000 $1,025,000 $15,000
1500 mbusa.com Mercedes Benz __ Automotive 1,220,000 14,743 591,000 $1,030,000 5203,000|
1500 deere.com John Deere Diversified 823,000 16,746 551,000 $559,000 $15,000|
1500 nokia.com Nokia Electronics 7,480,000 78,407 551,000 5478,000 $10,000
1500 hsbc.com HSBC inancial Servi 9,140,000 14,520 548,000 $790,000 $133,000|
1600 bmwusa.com BMW Automotive 4,090,000 11,733 527,000 $758,000 $187,000|
1700 3m.com 3m Diversified 368,000 56,126 476,000 874,000 549,000|
1500 kfc.com KFC 1,500,000 6,786 453,000 $134,000 $2,700|
1500 porsch Porsche Automotive 1,500,000 10124 444,000 855,000 $145,000|
150 visa.com Visa inandial Servi 1,220,000 19,216 436,000 $1,753,000 522,000|
2100 philips.com Philips Electronics 1,500,000 51,310 397,000 5448,000 576,000]
2200 adidas.com Adidas. Sporting Goods 2,740,000 10,908 383,000 $150,000 S0}
230 ge.com General Electric___ Diversified 201,000 11,235 367,000 5406,000 50
250 cat.com Caterpillar Diversified 450,000 12,081 340,000 $382,000 52,800
250 sap.com SAP Business Services 823,000 47,982 330,000 $1,210,000 $150,000|
270 gucci.com Gucdi Luxury 1,500,000 1,859 297,000 5221,000 553,000
2500 burberry.com Burberry Luxury 1,000,000 8,507 278,000 5276,000 20,774 70,000 591,000|
300 m Thomson Reuters _Media 135,000 15,024 245,000 $576,000 8,832 19,000 554,000
3400 ferrari.com Ferrari h 1,500,000 5,853 236,000 5$240,000 925 12,000 $10,000|
3600 xerox.com Xerox Electronics 301,000 26,460 225,000 561,000 14,803 22,000 563,000
370 cit citi Finandial Services 450,000 2,143 216,000 $469,000 0 0 50
3800 coca-cola.com Coca-Cola Beverages 1,000,000 2,528 210,000 $228,000 0 0 50
3800 si Siemens Diversified 1,000,000 24,701 209,000 5287,000 28,936 48,000 $135,000|
3800 kellog; Kellogg's FMCG 74,000 10,695 208,000 $195,000 4,483 25,000 5$19,000|
3%0 avon.com Avon FMCG 4,090,000 6,772 202,000 $108,000 2,199 23,000 $14,000|
4000 colgate.com Colgate FMCG 110,000 17,342 200,000 5458,000 12,663 25,000 585,000
4300 zara.com Zara Apparel 7,480,000 4,561 188,000 547,000 0 0 50|
4500 pepsic Pepsi Beverages 368,000 7,380 161,000 5143,000 0 0 50|
570 shell.com Shell Energy 550,000 5,976 136,000 $118,000 3,846 4,200 $9,000)
5800 hermes.com Hermes Luxury 1,500,000 3,470 135,000 $62,000 8,662 23,000 525,000
500 ubs.com UBS Financial Services 450,000 4,721 120,000 5$140,000 2,939 17,000 583,000
670 armani.com Armani Luxury 550,000 1,705 117,000 5$101,000 2,400 7,700 $6,500)
7200 com Morgan Stanley __Financial Services 246,000 2374 108,000 $334,000 0 [ 50
5000 Accenture Business Services 368,000 9,650 84,000 $178,000 11,290 29,000 $198,000|
5200 gillette.com Gillette FMCG 135,000 5,107 83,000 5$180,000 8,629 17,000 542,000
9500 jackdaniels.com Jack Daniels Alcohol 301,000 1,733 76,000 540,000 0 [ 50|
10000 johnni om Johnnie Walker __Alcohol 110,000 1,657 75,000 566,000 10 140 $66]
10000 ysl.com Yves Saint Laurent _Luxury 201,000 3,081 74,000 $117,000 399 1,500 52,300
11000 com Santander Financial Services 7,480,000 1,360 66,000 $159,000 0 [ S0|
11000 jnj.com Johnson & Johnson_FMCG 90,500 3,627 72,000 $130,000 1,101 2,700 $5,000)
12000 budweiser.com Budweiser Acohol 110,000 1,199 63,000 $69,000 0 0 0|
12000 axa-equitable.com AXA Financial Services 673,000 3,830 62,000 $213,000 6,046 10,000 53,000
14000 barclays.com Barclays. inanci i 4,090,000 4,287 54,000 $406,000 [ [ 30|
15000 heinz.com Heinz MCG 90,500 2,003 49,000 $23,000 0 0 0
16000 Goldman Sachs ial Servi 246,000 4,601 47,000 $126,000 6,368 26,000 548,000
17000 credit-suisse.com Credit Suisse il Servi 201,000 3,698 44,000 5$225,000 1,830 2,000 513,000
18000 smirnoff.com Smirnoff Alcohol 135,000 1,154 42,000 $49,000 383 8,600 $12,000
22000 corona.com Corona Extra Alcohol 8,100 483 32,000 $18,000 ) 0 50|
Cartier Luxury 368,000 1,439 28,000 $19,000 16,371 46,000 579,000|

Moet & Chandon _ Alcohol 8,100 435 24,000 520,000 0 0 50|

Kleenex FMCG 49,500 804 22,000 $33,000 3381 4,900 $10,000|

Zurich Finandial Services 301,000 1,704 19,000 562,000 0 0 0

Nivea FMCG 368,000 804 17,000 $32,000 0 ) 50|

Nestle EMCG 550,000 10,012 16,000 $13,000 0 0 50

Sprite Beverages 110,000 53 14,000 $17,000 603 4,300 54,900

Allianz inancial Servi 673,000 1,307 4,700 $17,000 1,886 2,000 $3,000|

LOreal FMCG 201,000 446 4,400 52,200 0 0 50|

120000 d: Danone FMCG 165,000 360 4,000 51,100 0 0 50|
177000 hei Heineken Alcohol 368,000 23 3,000 55,400 0 0 50|
251000 nescafe.com Nescafe Beverages 201,000 102 1,900 52,600 0 0 50|

Figure 1 List of top 100 global brands along with data from SEMRus h
indicating natural search visibility and advertising status
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Figure 2 List of top 100 domains according to natural search visibility along
with AdWords status, business size, etc.

314 W Superior, 2nd Floor, Chicago, IL 60654 | www.ResolutionMedia.com | (P) 312.980.1600



